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ABSTRAK 
 
 
Muhamad Fajar Rifai, L100070079, Stereotipe Terhadap Institusi Kepolisian 
Dalam Media (Analisis Semiotika Simbol-Simbol Dan Pemaknaan Stereotipe 
Terhadap Institusi Kepolisian Yang Direpresentasikan Oleh Sampul 
Majalah Tempo Tahun 2010) 
 
Institusi Kepolisian belakangan memang terus diuji citranya akibat diterpa 
berbagai persoalan yang terus bermunculan. Belum tuntas satu kasus, muncul 
kasus baru. Apalagi di era kesenjangan ini membuat segalanya sangat transparan 
dan menjadikan rakyat sangat kritis dan berani melawan kemapanan semu. Bila 
diarifi beragam fenomena kasus seperti kasus Marsinah, kasus Udin, kasus Priok, 
kasus Andi Arif, Kasus Trisakti, kasus korupsi, kasus pungutan liar, dan kasus 
Markus yang mulai hangat dibicarakan diberbagai media di awal Maret 2010. 
Salah satu media massa yang mengkonstruksi berita tentang Institusi 
Kepolisian adalah majalah Tempo. Selama tahun 2010 majalah Tempo banyak 
menyajikan berita utama bertemakan kepolisian. Sebanyak sembilan edisi dari 
lima puluh dua edisi atau sekitar 17% yang bergambar sampul depan tentang 
Institusi Kepolisian. Sehingga perhatian majalah Tempo tentang kepolisian pada 
waktu itu cukup tinggi. Sampul majalah Tempo yang cenderung mengkritik 
karena membawa pesan-pesan tersirat dibalik gambar-gambarnya tentu oleh 
komunikan akan menimbulkan pemaknaan yang berbeda-beda atau distorsi pesan 
sehingga akan menimbulkan stereotipe tertentu kepada Institusi Kepolisian. 
Untuk meneliti fenomena tersebut metode yang digunakan adalah analisis 
semiotika guna mengetahui simbol-simbol sosial dan pemaknaan dari stereotipe 
terhadap Institusi Kepolisian yang direpresentasikan oleh sampul majalah Tempo 
Tahun 2010. Simbol-simbol sosial dan pemaknaan setiap sampul majalah Tempo 
tersebut dikategorikan kedalam dua tema yaitu kasus markus di dalam Institusi 
Kepolisian dan kepemimpinan Kapolri. Kemudian kedua tema tersebut dianalisa 
menggunakan analisis semiotika model Charles Sanders Peirce berdasar ikon, 
indeks, dan simbol dilihat dari karakteristik dan peran negatif dari setiap sampul. 
Hasil analisis dalam penelitian ini untuk tema kasus Markus di dalam Institusi 
Kepolisian karakteristik negatif yang muncul adalah karakteristik rakus, bengis, 
tamak, sok jago dan, congkak. Sedangkan untuk peran negatif yang muncul 
adalah koruptor, Markus, dan pelaku kriminal. Untuk tema kepemimpinan Kapolri 
karakteristik negatif yang muncul hanya congkak dan pesimistis. Sedangkan 
untuk peran negatif yang muncul adalah calon Kapolri yang glamor, dan Kapolri 
yang akan segera pensiun. 
Dari hasil analisis dapat disimpulkan bahwa sampul majalah Tempo syarat 
akan muatan simbol-simbol dan pemaknaan stereotipe terhadap Institusi 
Kepolisian dilihat dari karakteristik dan peran negatifnya. Secara keseluruhan 
karakteristik negatif yang muncul dalam sampul majalah Tempo seperti rakus, 
bengis, tamak, sok jago, congkak, dan pesimistis. Sedangkan peran negatif yang 
muncul dalam sampul majalah Tempo seperti koruptor, Markus, pelaku kriminal, 
calon Kapolri yang glamor, dan Kapolri yang akan segera pensiun. 
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ABSTRAK 
 
 
Muhamad Fajar Rifai, L100070079, Stereotype of Police Institution in Media 
(Semiotics Analysis of Stereotypical Symbols and Interpretation on Police 
Institution Represented By Cover of Tempo Magazine in 2010) 
 
Recently, image of Police Institution is continuously experiencing difficulities 
because of various emerging problems face the institution. One case is not 
resolved yet, another one emerges. In the gap era makes anything even more 
transparent and it makes people become very critical and have boldness to oppose 
fake-stable condition, if we aware about various sases such as Marsinah case, 
Priok case, Andi Arif case, Trisakti case, corruption cases, illegal levy cases and 
any broker cases that began to discuss warmly by various mass media in early 
March 2010. 
One of mass media that is constucting news about Police Institution is Tempo 
magazine. During 2010, Tempo magazine had presented many stories with the 
police as their theme. Nine editions of fifty two editions or about 17% had Police 
Institution in their covers. Therefore, it can be said that Tempo magazines paid 
greater attention to Police Institution at the year. The covers of Tempo magazine 
of the year inclined to criticize Police Institution because messages implied by 
pictures of the covers would, course different interpretations or message distortion 
by communicant so that it make specific stereotype on Police Institution. 
In attempts of examining the phenomenon, then semiotics analysis is used in 
order to know social symbols and interpretation of stereotype on Police Institution 
represented by Tempo magazine cover in 2010. Social symbols and interpretation 
of every cover of the Tempo magazines will be categorized into two themes, 
namely, a case-broker case within Police Institution and leadership Head of 
Indonesian Police. Then, the two themes are analyzed by using semiotics model’s 
Charles Sanders Peirce based in icons, indexs, symbols that are seen from 
negative characteristics and roles every cover. 
Results of the analysis for the case-broker case within Police Institution 
indicated that stereotypes negative characteristic of the Police Institution such as 
greedy, cruel, voracious, haughty and arrogant were emerging. Where as 
stereotypical negative roles of the Police Institution were corruptor, case broker, 
and criminal. For leadership Head of Indonesian Police, the emergingstereotypical 
negative characteristics were arrogant and pessimistic. While, the emerging 
stereotypical negative roles were glamorous candidates and Head of Indonesian 
Police who will be retired immediately.  
From analysis, it can be concluded that covers of the Tempo magazines have 
many stereotypical symbol and interpretation of Police Institution viewed from 
negative characteristics and roles. At whole, the stereotypical negative 
characteristics emerging in Tempo magazine,s cover were greedy, cruel, 
voracious, haughty, arrogant, and pessimistic. While, the stereotypical negative 
roles were corruptor, case broker, criminal, glamour candidates and Head of 
Indonesian Police who will be retired immediately.  
